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	 This	 is	 the	fifth	 in	a	series	of	five	fact	sheets	on	price	
risk management. This paper is the result of the statements: 
“Producers do a poor job of marketing.” and “Most producers 
























	 Daily	 cash	prices	 for	 each	 location	were	 adjusted	 for	
storage and interest. Storage cost was the actual daily stor-
age	rate	charged	by	the	elevator	and	the	interest	rate	was	the	
prime interest plus two percent calculated on a daily basis.






$2.96	 for	elevator	Central,	and	$3.03	 for	elevator	North.	 If	





Selling All Wheat at Harvest
 Another price benchmark is selling all wheat on a single 
day	during	the	marketing	year	(Table	1).	Harvest	is	normally	






















was calculated by multiplying the price paid minus storage 








distance to terminal markets, and local competition.






Price risk management: What to expect
Proof that Oklahoma Wheat Producers  
Do a Good Job of Marketing




producers selling to North.
Producer’s Prices Received  
versus Market Prices










	 The	 nine-year	 average	price	 ($3.11)	 received	by	pro-




increased by nine cents per bushel.
Producer Prices Received versus Daily 

































nine-year period, there is only a two-cent difference between 
selling	all	the	wheat	on	June	10	each	year	and	the	price	pro-
ducers	actually	received.	This	is	probably	because	Southern	
producers tend to sell most wheat “across the scales” and 
only	19	percent	of	the	wheat	is	sold	after	January	1.











	 The	 average	price	 received	by	producers	 at	 all	 three	
elevators	was	greater	than	the	average	price	offered	by	the	
market. Thus the statement that “most producers sell in the 
bottom one-third of the market” was not supported by this 
study.	The	data	indicated	that	75	to	80	percent	of	the	wheat	
was sold in the upper two-thirds of the market and about two-



















Table 1. Nine-Year Average Market Price Offered and Actual Price Received.
	 	 	 Elevator	 		 		 		
	 Average	Price	 South	 Central	 North
	 Dailya $3.04	 $2.96	 $3.03
	 Harvestb $3.24	 $3.09	 $3.20





rate	 plus	 two	 percent)	 could	 have	 increased	 the	 average	




may be that some producers tend to store wheat too long. 





Table 2. Average Price Received by Farmers and Average Market Price.
	 		 		 		 	 	 Elevator	 		 		 		
   South   Central   North
 Crop Year Farmera OKb  Farmera	 OKb Farmera	 OKb
	 1992	 	$	3.11	 	$	2.82		 	$	3.00		 	$	2.81		 	$	2.93		 	$	2.82	
	 1993	 	$	2.71		 	$	2.79		 	$	2.78		 	$	2.75		 	$	2.86		 	$	2.81	
	 1994	 	$	3.13		 	$	3.18		 	$	3.20		 	$	3.17		 	$	3.28		 	$	3.26	
	 1995	 	$	4.12		 	$	4.80		 	$	4.48		 	$	4.68		 	$	4.66		 	$	4.78	
	 1996	 	$	5.36		 	$	4.12		 	$	4.25		 	$	3.94		 	$	4.25		 	$	4.12	
	 1997	 	$	3.35		 	$	2.97		 	$	2.92		 	$	2.86		 	$	3.19		 	$	2.91	
	 1998	 	$	2.54		 	$	2.25		 	$	2.37		 	$	2.18		 	$	2.33		 	$	2.21	
	 1999	 	$	2.18		 	$	1.99		 	$	2.06		 	$	1.92		 	$	2.00		 	$	1.98	
	 2000	 	$	2.52		 	$	2.46		 	$	2.43		 	$	2.36		 	$	2.48		 	$	2.41	




adjusted for storage and interest costs.
Table 3. Nine-Year Average of Percent Wheat Sold by Month (June 1992-May 2001).
	 		 		 	Elevator	 		 		 		
 Month South Central North
	 June	 54%	 9%	 7%
	 July	 9%	 6%	 8%
	 August	 3%	 6%	 6%
	 September	 2%	 4%	 31%
	 October	 3%	 4%	 5%
	 November	 2%	 25%	 5%
	 December	 3%	 14%	 6%
	 January	 3%	 6%	 6%
	 February	 2%	 6%	 12%
	 March	 8%	 8%	 5%
	 April	 2%	 5%	 3%




producers selling to North.
Producer’s Prices Received  
versus Market Prices
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increased by nine cents per bushel.
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may be that some producers tend to store wheat too long. 
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adjusted for storage and interest costs.
Table 3. Nine-Year Average of Percent Wheat Sold by Month (June 1992-May 2001).
	 		 		 	Elevator	 		 		 		
 Month South Central North
	 June	 54%	 9%	 7%
	 July	 9%	 6%	 8%
	 August	 3%	 6%	 6%
	 September	 2%	 4%	 31%
	 October	 3%	 4%	 5%
	 November	 2%	 25%	 5%
	 December	 3%	 14%	 6%
	 January	 3%	 6%	 6%
	 February	 2%	 6%	 12%
	 March	 8%	 8%	 5%
	 April	 2%	 5%	 3%
	 May	 10%	 7%	 4%
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who do not or cannot participate in the formal 
classroom	instruction	of	the	university.
•	 It	utilizes	research	from	university,	government,	
and other sources to help people make their own 
decisions.
•	 More	than	a	million	volunteers	help	multiply	the	
impact of the Extension professional staff.
•	 It	dispenses	no	funds	to	the	public.
•	 It	is	not	a	regulatory	agency,	but	it	does	inform	
people of regulations and of their options in 
meeting them.
•	 Local	programs	are	developed	and	carried	out	in	
full recognition of national problems and goals.
• The Extension staff educates people through 
personal contacts, meetings, demonstrations, 
and the mass media.
•	 Extension	has	the	built-in	flexibility	to	adjust	its	
programs and subject matter to meet new needs. 
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help	 themselves	 through	the	 land-grant	university	
system.
Extension carries out programs in the broad 
categories of  agriculture, natural resources and 
environment;	 family	 and	 consumer	 sciences;	 4-H	
and	other	 youth;	 and	community	 resource	devel-
opment.	 Extension	 staff	 members	 live	 and	 work	
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